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“m,m,,,,m, Since 1998 More and More Are Riding

Ridership up 76%

CATS Historical Ridership by Service Type
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Adopted by Council in 1994

U Long-term growth framework

U Five primary transportation and
development corridors

u Goals:

U Focus most growth in Centers &
Corridors

U Maximize use of transportation
system & infrastructure

U Encourage redevelopment & reuse
of underutilized sites
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Catawba County
1998

A Basically a City of Charlotte
system

A Couple of express routes within
Mecklenburg County

Cabarrus County

A Few neighborhood circulators

To

Few customer amenities

A Limited safety/security
Investments

Charlotte
Bus Service

Peak Frequency:
=== ()-15 minutes
=== 16-30 minutes
=== 30+ minutes
Main Roads
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Transit System Expansion

2008

County-Wide Service Plan
Expanded Service Hours
Greater Service Frequency
More Routes

Countywide ADA Service

Regional Expansion
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Improved Safety and Reliability
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