Table 9

JARC outreach in study counties
Grantees used a variety of outreach techniques to market the program
__________________________________________________________________________________________________________

Grantee



Outreach techniques

__________________________________________________________________________________________________________

Del Norte County Dept. of

Monthly transit operator meetings; work with employers to improve signage placement and 

  Health and Social Services

posting of schedules to increase visibility of transit service

  (California)

RIDES Mass Transit District

Bi-monthly meetings held with all partners; program newsletter printed bi-monthly; transit 

(Illinois)



schedule distributed to local human services agencies and employers; monthly progress report distributed to all partners; creation of program web site

Western Iowa Transit System

Job Corps partnership publicized among potential employers by “word of mouth” in multiple urban areas within 70-mile radius of core service area

York County Community Action
Branded program, established web site and separate phone numbers for service; held meetings 

Corp. (Maine)


with human resources directors in employment locations; publicized service through “word of mouth”; promoted program through human resource agencies; advertised service using posters put up in community, cable television advertisements

Spirit Lake Tribe


Established personal contacts with employment agencies and employers both on and off of the

 (North Dakota)


reservation

Area Transit Authority of North
Meetings held with regional Workforce Investment Board, which was developing a plan to 

Central Pennsylvania

integrate transportation into employment planning through one-stop employment centers; developed a program web site

__________________________________________________________________________________________________________

Table 9 (Continued)
__________________________________________________________________________________________________________

Grantee



Outreach techniques

__________________________________________________________________________________________________________

Southeast Tennessee Human

Established service “kick-off” Job Awareness Day; promoted service through a local 

Resource Agency (SETHRA)
advertising campaign; distributed program brochure to county offices and along already-existing transit routes; held monthly regional meetings with local business community

Brazos Valley Council of 

Utilized GIS to design transit routes linking employer/TANF recipient locations; marketed

  Governments
(Texas)

regional transportation services in bilingual (English/Spanish) guides; promoted service in video

designed for human service/workforce agencies; established web sites for program service

__________________________________________________________________________________________________________

Source: Tabulated by ERS using material from interviews.

